
Research eBulletin: Issue 4, April 2008

Welcome to the fourth issue of the Sport England Research eBulletin, our online alert service which will keep you informed of recent and forthcoming research developments. 

The information in this Bulletin is grouped into research 'themes' which reflect the different types of research Sport England undertakes.
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Tracking Trends
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 Active People Survey 2: first quarter results
Active People Survey 2 commenced in mid October 2007 and the second quarter of interviewing has just been completed. 
Headline quarter-on-quarter results have recently been published. Comparing results from the first quarter of Active People Survey 1 (fieldwork period mid Oct 2005-mid Jan 2006) to the first quarter of Active People Survey 2 (fieldwork period mid Oct 2007-mid Jan 2008) shows that participation (3x30) amongst adults (age 16 and over) has increased from 19.0% to 19.7%. This is the equivalent of 359,000 additional adult participants. For more information on the quarterly results, click here.
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Understanding Participation

Sport England market segmentation
Issue 2 of the eBulletin highlighted the launch of Sport England's market segmentation.

In the next stage of market segmentation, providers of sports facilities are working with Sport England and Experian Business Strategies to use market segmentation to gain a better understanding of their current membership profile. Clients including Greenwich Leisure Limited and Wolverhampton City Council have had each individual member on their customer database linked to a sporting segment. By exploring their current customer segment profile, sports providers can develop centre programmes which better meet the needs of existing customers. It also provides an analysis of the type of segments that centres are currently attracting and those that it is not attracting from the local community. This information can then be used to develop targeted marketing plans and attract new customers.

 

Paul Foster, Improvement Manager from Sport England, London says "An analysis of your existing customers by sporting segments is an excellent way to increase understanding of your customers and points to communities and groups whose needs aren't currently met by existing programmes and facilities. The great thing about the market segments is that the pen profiles provide practical ideas on how you can attract these groups, whether that is offering different sports or by trying out new marketing messages"

 

To undertake a customer profiling exercise, all you need is a database with full name and postcode address. Experian are then able to append a sporting segment at a very reasonable cost. To find out which customers you are currently attracting, and what you can do more to get new ones, contact Laura Clayton, Research Manager, laura.clayton@sportengland.org .
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Evaluating Impact - evidence of 'what works'
Everyday Swim
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To view the April 2008 Everyday Swim newsletter click here.
Everyday Swim is a national project piloting innovative approaches to get more people swimming and to find out 'what works' in getting more people into our pools. Everyday Swim is led by the Amateur Swimming Association (ASA) and has investment of £3 Million from Sport England and over £1 Million from local partners. It is made up of eight local projects which form a national network and each project has a different focus.
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Mapping the Landscape
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 Sport Market Forecasts 2008-2012
As part of the 'Collaborating centre for sport and the economy' between Sport England and the Sport Industry Research Centre (SIRC), the latest edition of 'Sport Market Forecasts' will soon be published. This publication, a joint publication between Sport England and SIRC, outlines forecasts for the period 2008-2012. Key highlights are as follows:

· Over the years 2008-2012, the sport market will increase in real terms by 18%, reaching £27 billion in value; 

· In 2007, the sport market increased by 3.1% in real terms reaching £21.1 billion in value; 

· The sport clothing and footwear market remains the most dynamic market, expected to grow by 34% in real terms in the years 2008-2012.

For more information, contact SIRC or the Research Team.
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Other
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 Research Team news: how well are we doing?
The Research Team would like to know more about how you have used its research and how useful it has been in your work. Please take the time to give us your feedback - the survey should take no more than 5 minutes to complete. Click on the link below to respond to the survey:

http://www.surveymonkey.com/s.aspx?sm=UWPSizq3GvvHjToFiw_2bFWQ_3d_3d
If you would like to view previous editions of this eBulletin, send a request to research@sportengland.org
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To unsubscribe from this eBulletin, email research@sportengland.org
© 2007 Sport England Privacy Policy. Visit us at www.sportengland.org
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