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Key messages

Sport and 
physical 
activity 

complement 
rather than 
compete

Partnerships 
are key to 
delivery

Sport England 
wants to 

support NGB 
and Local 

Government 
delivery
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The ambition to help two million people 
become more active by 2012 is at the heart of 
Olympic legacy

Make the UK a 
world-leading 

sporting nation

Transform the 
heart of East 

London

Inspire a 
generation of 
young people

Make the 
Olympic Park a 

blueprint for 
sustainable 

living

Demonstrate UK 
is a creative, 
inclusive and 

welcoming place

Help at least two million 
more people in England be 

more active (one million 
through sport)
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Sport
6.8m adults

Sport and physical activity
11.7m adults

Success will only be achieved through work in 
both sport and physical activity
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On the ground physical activity and sport 
clearly complement rather than compete

Mon Wed Thu Fri Sat SunTue

Physical
activity

Sport
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We will making significant investment into 
community sport each year

£120m 
National 

Governing 
Bodies

£30m 
Themed 
Rounds

£10m
Small
Grants

£10m
Facilities £5m

Innovation
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A range of partnerships and interventions will be 
harnessed to deliver Sport’s one million and beyond

500,000

200,000
150,000

100,000

300,000

NGBs
Grow targets

NGBs
Raising
quality

Higher/Further
Education

Third
Sector

Commercial
Sector

Underpinned by Local Government / NI8
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For example, Football are looking to 
increase participation through a series of 
partnerships

ACTIVITIES

40 strategic 
Local 
Authority 
football plans 
and 51 
County FA 
strategies

New league 
and 
competition 
structures

OUTPUTS

Sustainable 
infrastructure 
in 40 Local 
Authorities 
and 51 
Counties

445 new 
leagues

PROJECT 
OUTCOMES

60,500 more 
participants 
taking part in 
football once 
per week

7,518 more 
BME 
participants 
taking part in 
football once 
per week

STRATEGIC 
OUTCOME

Grow

Football 
contribution 
to the overall 
1m target

INPUTS

5 Strategic 
Officer posts

30 paid local 
community 
Football 
Development 
Officers

Project processes
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Partnering and supporting Local 
Government is key

A core common agenda
• Providing a great experience for those in community sport

• Developing sustainable sports opportunities 

• Delivering Local Area Agreements – NI8, NI110

Sport offers key benefits for Local Government
• Unique reach – particularly amongst the socially deprived

• Addresses health issues

• Helps build Sustainable Communities



The Sport England Offer

Sustained funding into community sport

Creating partnerships 
Core funding for County Sports Partnerships 
Supporting LAAs

Expertise
Statutory and Strategic Planning
Building Schools for the Future Team
Facilities Improvement Service



Tools and information services
Active People
Market segmentation
Active Places
Active Design
Shaping Places Through Sport

People
A National Local Government and Sustainable  
Communities Team
Local Government Relationship Team in every Region

The Sport England Offer
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