Letter from the Department of Health - Ambitions for Health
10 July 2008

Dear Stakeholder

Today we have launched the new framework for action on social marketing and public health – “Ambitions for Health – a strategic framework for maximising the potential of social marketing and health-related behaviour”.  This builds on the final report of last summer’s Health Challenge England’s regional roadshow programme published in December 2007.

Ambitions for Health sets out our formal response to the recommendations contained in It's Our Health.  This was an independent report commissioned jointly by the National Consumer Council (NCC) and the Department of Health (DH) as one of the commitments set out in the public health White Paper Choosing Health.  This new action plan provides a clear steer on next steps for social marketing in order to ensure we build on the increasing appetite for its wider adoption throughout public health delivery systems.  

This strategic framework sets out how we plan to work together with key leaders in the public health community to embed social marketing principles into health improvement programmes. It also illustrates the practical tools we are developing to build social marketing competencies and capacity in England. It sets out how we will make sure that all of our policy development and public health interventions are informed by our understanding of what motivates people. In turn, this will enable us to build on our successes and ensure that we become a world leader in promoting health.

You can download the full document from:

http://www.dh.gov.uk/en/Publichealth/Choosinghealth/DH_086106
I commend this new framework of action to everyone leading and delivering health-related behavioural interventions across the commercial, public and third sectors. Also to all those whose activities impact – positively and sometimes negatively – on people’s health.  

Social marketing - putting people at the heart of policy, communications and delivery to encourage behaviour change - underpins our consistent efforts to ensuring the consumer is at the heart of policy-making.   This framework illustrates our long-term commitment to a new way of working and adopting a systematic approach to the promotion of public health.

Yours faithfully

Dawn Primarolo

Minister of State for Public Health

