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Formal explanation of what's happening with Everyday Sport 

We had disappointing results from phase 3 and a clarification of direction from Sport England main board about communicating directly with the public. 

Because of this Everyday Sport is no longer being run as a campaign. However we did learn lessons about making sports campaigns very local and that’s why we’ve developed the Promoting Sport toolkit. This allows us to provide leadership, help increase the quality of promotional work and still allow people local flexibility.

The Promoting Sport Toolkit is a collection of simple-to-use tools to help CSPs, CSNs and sports clubs promote sport and active recreation to the public. It should make life easier by helping them promote sport more effectively, more easily and more cheaply.

It was designed in conjunction with regional communications managers, CSPs and CSNs. It contains: 

· Factsheets – guides on how to reach your audience

· "How to" guides on a range of promotional techniques

· Examples of previous local sports campaigns 

· High-quality photography of community sport 

· Event Calendar with ideas on how to link with existing promotional activities (e.g. Rugby Football Union's plans around the Rugby World Cup)

The site is www.sportengland.org/promotingsport.

Some areas are still using Everyday Sport as their campaign for promoting sport to the public (e.g. all counties in the East region), whereas other areas have developed their own campaigns (e.g. Shape Up Notts in Nottinghamshire).

