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	Tracking Trends
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Active People Diagnostic will shortly celebrate its 1st birthday!
Active People Diagnostic, the sophisticated online reporting and analysis tool which provides detailed Active People Survey results, has been available for almost one year. 
Since 7 December 2006, approximately 3,500 people from more than 1,100 different organisations have registered to use the site.
To register for the site visit http://www.webreport.se/apd/login.aspx and fill in an online registration form.
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Active People Survey 2
Sport England has commissioned Ipsos MORI to undertake the next wave of the Active People Survey (Active People Survey 2). The 2007/8 survey started on 15 October 2007 and will run for 12 months until mid-October 2008.
The one key difference to the survey is that it will now be run as a continuous annual survey. Sport England has committed to undertaking the survey for the next three years (Active People 2, 3, 4 running from Oct 07/08, Oct 08/09 and Oct 09/10 respectively). 
Active People 2 will have an annual sample of approximately 177,000 (compared to 363,000 in the first Active People Survey). The reason for undertaking the survey with half the sample of the 2005/6 survey is that this provides a cost effective way for us to provide continuous year-on-year results without having to wait for three years between survey periods as was originally the intention.
In addition, some useful changes have been made to the questionnaire, adding value to the information we collect. To find out more about Active People 2 and additions to the questionnaire click here.
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The Taking Part Survey
Headline results from the Taking Part Child Survey were published on 25 October 2007. The Children's Survey includes an annual sample of approximately 3,000 11-15 year olds and provides information on the number of days children participated in 60 minutes sport in the last week, and in the last four weeks. The first year of results from the survey showed that in the last year, 95% of 11-15 year olds had participated in at least one type of active sport. The most common type of active sport participated in was football (58%), followed by swimming or diving (38%) and basketball (31%) (Table S1). Football was also the most common type of sport for those who participated out of school lessons (46%), followed by swimming or diving (33%). More.
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Understanding Participation 
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Sport England market segmentation
What segment best describes you? Are you Ben, a 'competitive male urbanite', an 18-25 year old male who is active, likes team sports, and is motivated by improving performance and training for competition. Or perhaps Helena, a 'Career Focused Female' who is aged 26-35, active, enjoys going to the gym and is motivated by losing weight and keeping fit? 

In October 2007, the Sport England market segmentation was launched. 

19 distinct 'sporting' segments have been created, which will help us better understand our market and the barriers and motivations among different segments. The segments provide Sport England and our sporting partners with detailed knowledge which will help Sport England engage more people in sport and active recreation.

Detailed information which describes each of the 19 segments is contained within Pen Portraits. Distribution profiles of the 19 segments are available for all regions, County Sport Partnerships (CSPs) and local authorities. More. These chart the proportions of each segment in each local authority, region and CSP.

To find out more about the Sport England segments, including FAQ's, case studies and tips for practically applying the segmentation, click here.
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Evaluating Impact - evidence of 'what works' 
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Everyday Swim
Everyday Swim is a national project piloting innovative approaches to get more people swimming and to find out 'what works' in getting more people into our pools. Everyday Swim is led by the Amateur Swimming Association (ASA) and has investment of £3 Million from Sport England and over £1 Million from local partners. It is made up of eight local projects which form a national network and each project has a different focus.

Sport England and an ASA panel commissioned the Sport Industry Research Centre (SIRC) at Sheffield Hallam University to monitor and evaluate the Everyday Swim projects. The SIRC team has been working closely with the Everyday Swim co-ordinators since October 2006 to gather robust data on the projects - evaluation of the projects is a vital part of the Everyday Swim programme and has been built in to every phase.

Everyday Swim held its first annual conference in the Barbican on 11 October 2007. To find out more, and to read conference papers, visit the Everyday Swim website.
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Mapping the Landscape 
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Sport Market Forecasts 2007-2011
Sport England, in collaboration with the Sport Industry Research Centre (SIRC) at Sheffield Hallam has recently published Sport Market Forecasts. 

The report highlights that in 2007 the sport market will grow by 3% in real terms, reaching £20.45 billion in value. In 2008, it will increase by 3.1% reaching a market size of £21.2 billion. These rates of growth exceed the corresponding rates of change forecasted for UK's GDP - it is usually the case that the sports market grows faster than the economy as a whole, when the latter is growing.

The full report, a joint publication between SIRC and Sport England, is available from SIRC.
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Other
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Research Team news
Nick Rowe, Head of Research at Sport England is going to Canada in November where he has been invited to speak to policy and research colleagues at Sport Canada. Nick will also be taking the opportunity of learning from the experience gained in promoting sport and physical activity by meeting key personnel at 'ParticipACTION' and the Public Health Agency of Canada.

The research team will also be represented at the forthcoming BHF 'Evaluation in a Nutshell' Conference in Nottingham on 28 November 2007.
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