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Inspire mark 

  

London 2012’s ambition is to create a Games  
for everyone, where everyone is invited to take part, 
join in and enjoy the most exciting event in the world. 
London 2012 will create the most accessible and 
participative Games. It will touch people as it has 
never done before, stimulating people to do more  
and to try new things and reassess what we are all 
capable of. 
 
The Inspire Mark will be awarded to projects and events inspired 
by the Games across sport, culture, education, volunteering and 
business opportunities. These projects and events will form a key 
part of the Games’ lasting legacy, touching the lives of the whole 
nation. 
 
Eligibility 
The lead organisation must be non-commercial and have  
a proven record of delivering of similar projects or events.  
 
The project or event must: 

• Be well planned and managed; 
• Have a realistic prospect of achieving full funding; 
• Have no commercial association; 
• Not duplicate another programme; 
• Be inspired by or super-charged by the Games. 
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Overview 

We need to understand about your organisation and whether 
or n t o it is suitable as an applicant for the Inspire mark. 
 
Please note the following in relation to this section: 
 

• We need you to list the full name of your organisation at 
uestion 1.1. This should be the name of your organisation q

as it appears on your governing document or set of rules. 
Your organisa• tion must be a type of organisation listed at 
question 1.7 (and cannot be an individual). 
Your organisation can be a school or college or unive
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• Your organisation must not be the subject of an insolvency 

ny order being made, or 
resolution being passed, for your organisation to go into 

tration, be wound up or dissolved; an administrator 

r a considerable amount of 
your organisation’s assets; or your organisation entering into 

rrangement with people it owes money to. 

procedure - this includes the organisation being declared 
bankrupt or becoming insolvent, a

adminis
or other receiver, manager, liquidator, trustee or similar 
officer being appointed over all o
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• If your proposed activity will involve children, young people
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le adults, it is your responsibility to have 

 in place. Anyone working on the proposed 
activity who is, or will be, working with children, young 
people or vulnerable adults should also have Criminal 
Records Bureau (CRB) clearance.  

acceptable child protection and vulnerable adult policies  
and procedures

• You should be aware that you might need to get a licence 
(e.g. for an event). If you are unsure about this you  
should consult the guidance on the DCMS website 
www.dcms.gov.uk and in particular the advice relating  
to temporary event notices. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

The project or event must also be likely to achieve at least  
one of our key outcomes: 
 
Sport 

• Increased participation in grass roots sports (including 
school), sport competition and physical activity; 

• Improved Olympic and Paralympic medal table performance. 
 
Culture 

• Deliver an inspiring Cultural Olympiad that encourages wide 
participation; 

• Deliver a wider cultural festival that generates a positive 
legacy (increased capacity, economic impact, social 
cohesion, enhanced community identity). 

 
Education 

• The promotion of the Olympic values (excellence, 
friendship and respect) or the Paralympic values (courage, 
determination, inspiration and equality). 

• Involving young people in the design, development and 
delivery of the project. 

• Improving young people’s skills and enhancing 
employment opportunities. 

• Developing partnerships between education institutions 
and between institutions and other education 
organisations. 

 
Environment 

• Help deliver an environmentally sustainable Games; 

• Promote environmental principles and behaviour change 
using the Games as an example. 

 
Volunteering 

• Encourage participation in volunteering in sport, culture, 
education and/or environment.  

 
Business opportunities 

• Help UK business to be better able to win Games-related 
contracts; 

• Showcase UK (& regional) business capability in relation 
 to the Games. 
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Overview 
Timescales 
2008 
Initial applications will be sourced by the Government Olympic 
Executive and the Greater London Assembly. Regional Creative 
Programmers will also begin to source and shape culture projects 
and events.  
 
Late-2009 
Regional Legacy Programmers will begin to source and shape 
projects and events across sport, education, volunteering and 
business opportunities.  
 
Further information 
For further information, please visit our website at 
www.london2012.com/beinspired 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


