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	1. Purpose of Report

	To inform the board of the key results from the Partner Satisfaction Survey 2010. 




	2. Recommendation(s)

	1. To agree any other recommendations that should be made based of the result summary below.

2. To decide how the results should be communicated (e-news/ direct emails etc) and to whom.




	3. Executive Summary

	Using ‘Survey Monkey’ SASSOT has distributed a partner satisfaction survey and collated 48 responses.  The report outlines the key results as well as a number of recommendations.   


	4. Report

	SASSOT Satisfaction Survey 2010


Introduction:
SASSOT for the last three years has implemented a partner satisfaction survey.  The survey is usually distributed between January – March however, due to the general election the 2010 survey was delayed until October.  This year saw the creation of two different surveys to capture both a corporate response from core funding partners and a wider partnership response.  The 2009 survey questions were used with some additional questions added to encompass views on new areas of work, SASSOT grant schemes and value ratings.  

Who answered the survey? 

· 48 partners responded to the questionnaires which was an additional 18 responses compared to last year’s survey.  All 48 respondents started the questionnaire however only 42 completed it.  

· 9 of the 13 core funding partners responded to the questionnaire.  

· The highest percentage of responses came from NGB (35.9%), LA (25.6%), Education (23.1%) and others (15.5%)

The Results: 

The surveys were implemented using ‘Survey Monkey’ which has produced an analysis of the results (Appendix 1).  This report breaks down this analysis further and highlights headline results.  As two separate surveys were produced the results have been collated separately are reported in two separate sections below. 

Wider Partnership Results: (NGBs/ Facility Managers/ SDOs/ PDMs etc..)
1. Partnership Working  

· 90.9% partners felt that SASSOT contributing to partnership working was either good or excellent

· 87.9% of partners rated the level of support from SASSOT as either good or excellent

· 87.9% of partners rated their level of understand of the role of the CSP as either good or excellent 

· The top 5 areas of CSP work where partners felt their understanding was either good or excellent were:

· Disability Sport (87.9%)

· Club Development (84.8%)

· Workforce Development (81.1%)

· Equality & Diversity (81.1%) 

· Marketing & Communications (72.8%)

· The areas of CSP work where partners felt their understanding was poor were: 

· LAA Development & Delivery (18.2%)

· BSF (15.2%) 

· Health & Physical Activity (12.1%) 

· Data Management (6.1%) 

· Volunteering (6.1%) 

· The top 5 areas of CSP work that partners felt were either very relevant or relevant to their own work objectives were: 

· Equality & Diversity (93.9%)

· Workforce Development (90.9%) 

· Disability Sport (90.9%) 

· Coach System Support Network (90.9%)

· Volunteering / Club Development/ Education & Training (87.9%)


2. Plans, Strategies & Grants

· 90.9% of respondents were aware of the SASSOT Delivery Plan with 75.8% agreeing that it supported their own work area 

· 62.5% of respondents had accessed Coach Scholarship Fund, 50% had accessed Sport Club Accreditation Fund and 26.7% had accessed ACCESS Across Staffordshire Fund.  

· 100% of respondents valued Coach Scholarship Fund, 93.3% valued Sport Club Accreditation Fund and 70% valued ACCESS Across Staffordshire Fund.  The remaining percentage all stated that they did not know. 

3. Our People 

· 100 % of respondents felt that the availability of staff was either good or excellent 

· 96.9% of respondents felt that staff knowledge within their respective work areas was either good or excellent

· 100% of respondents rated the helpfulness of staff as either good or excellent

· 93.7 % of respondents felt that staff ability to make decisions was either good or excellent however 6.3% (2) felt that is was fair 

· 87.5% of respondents felt that staff delivery against promises was either good or excellent however 12.5% (4) felt that it was fair. 

4. Communication 

· 93.8% of respondents felt that the CSPs communication with partners was either good or excellent

· 100% of respondents felt that the website was either good or excellent.  A suggested improvement to the website was to allow access to key partners to update their own page details.  

·  93.8% of respondents felt that the e-newsletter was either good or excellent.  A suggested improvement to the e-newsletter was to have a focus article every month to encourage people to read more of it and not just focus on their own relevant sections. 

· 78.2% of respondents felt that the annual report was either good or excellent.  15.6% felt that it was fair.  

· 56.3 % of respondents felt that the promotional leaflet was good or excellent.  18.8% did not know what it was. 

5. Value Of The CSP 

· On a scale of 1-10 (1= Low / 10=High) partners were asked how much they valued the work of SASSOT.  90.7% valued the work of SASSOT as a scale 7 or above.  No one valued the work of SASSOT as less than 5.  

· Additional comments are detailed below: 


“As an NGB we are under incredible pressure to succeed with 16+ adult participation. Whilst workforce and club development are critical to this, it would be great to understand more about local partners with the 16+ agenda especially within the third sector”.


“I feel that the work that directly impacts on clubs, coaches and delivery is the most valuable”


“Very supportive staff and overall organisation”


“The staff at the higher management levels of the CSP are excellent and have a clarity of vision and the administration support and communication from Leigh is excellent sometimes the quality of a few of the staff in the middle levels is not as good they do not always understand the vast array that a PDM is expected to cover”


“Your level of communication is exemplary, staff helpful and friendly. As a minority sport we are only just beginning to look at how we can increase capacity in the area so our use, until now, has been limited. We hope that in the near future we will build enough of a network to be effective in your area of the West Midlands region”


“Very grateful for all the support provided by SASSOT. Thanks”.


“SASSOT have to my knowledge embraced the needs of their disability community and in doing so provided recourses and staff to support its objectives. Well done you guys”
Core Funding Partners Results 


1. Partnership Working  

· 100% partners felt that SASSOT contributing to partnership working was either good or excellent

· 88.9% of partners rated the level of support from SASSOT as either good or excellent

· 88.9% of partners rated their level of understand of the role of the CSP as either good or excellent 

· The top 5 areas of CSP work where partners felt their understanding was either good or excellent were:

· Equality & Diversity (88.9%) 

· Workforce Development (77.8%) 

· Volunteering (77.8%) 

· Safeguarding & Child Protection (77.8%) 

· Health & Physical Activity (77.8%) 


· The top 5 areas of CSP work that partners felt were either very relevant or relevant to their own work objectives were: 

· Workforce Development (100%) 

· Volunteering  (88.9%) 

· Education & Training (88.8%)

· Safeguarding & Child Protection (88.8%)

· Disability Sport (88.8%)

· Health & Physical Activity (88.8%) 

2. Plans, Strategies & Grants

· 100% of respondents were aware of the SASSOT Delivery Plan with 77.8% agreeing that it supported their own work area

· 88.9% of respondents valued Coach Scholarship Fund, 88.9% valued Sport Club Accreditation Fund and 75% valued ACCESS Across Staffordshire Fund.  The remaining percentage all stated that they did not know. 

3. Our People 

· 100 % of respondents felt that the availability of staff was either good or excellent 

· 88.9% of respondents felt that staff knowledge within their respective work areas was either good or excellent

· 100% of respondents rated the helpfulness of staff as either good or excellent

· 100 % of respondents felt that staff ability to make decisions was either good or excellent however 6.3% (2) felt that is was fair 

· 100% of respondents felt that staff delivery against promises was either good or excellent however 12.5% (4) felt that it was fair. 

4. Communication 

· 100% of respondents felt that the CSPs communication with partners was either good or excellent

· 88% of respondents felt that the website was either good or excellent.  The remaining 11.1% did not know.  

·  66.68% of respondents felt that the e-newsletter was either good or excellent.  22.2% did not know.  

· 88.9% of respondents felt that the annual report was either good or excellent.  

· 44.4 % of respondents felt that the promotional leaflet was good or excellent.  44.4% did not know what it was. 

5. Value Of The CSP 

· On a scale of 1-10 (1= Low / 10=High) partners were asked how much they valued the work of SASSOT.  100% valued the work of SASSOT as a scale 7 or above.  The high value rating was 10 (44.4%).  

· Additional comments are detailed below:

“SASSOT is an excellent organisation to work with, always receptive to new proposals and certainly very proactive in working on the 'health agenda”'


“There is an important role for the CSP in the future to help support LA's with the development and management of new service models and certainly a coordination function required”


“As a University which sadly places less value on sport than I would like and one which is expecting significant cuts, it's hard to take the time and access the funds necessary to fully engage in activities relating to extra curricula and non-income generating (e.g. relating to sport participation, coaching etc). IN short I think the CSP is very good, and the partnership has the potential to be of even greater mutual benefit”

Satisfaction Survey 2009 Comparison? 

· Over 96% rated our contribution to partnership working as either ‘Good’ or 'Excellent'

· Over 96% rated the service they received from us as either ‘Good’ or 'Excellent'

· Over 91% rated their understanding of the CSP as either ‘Good’ or ‘Excellent’

· Generally partners thought that their understanding of our roles and work areas was 'Good'

· Areas we may need to help improve understanding include; Volunteering, Marketing & Communications and Community Sport Networks. 

· The most popular response to how relevant our work areas are in relation to the objectives of partners was ' Very Relevant' the next most popular being 'Relevant'

· Over 91% of partners were aware of our Business Plan and 87% aware of our Delivery Plan. 

· The most popular response to all questions regarding our staff (availability, knowledge, decision-making, delivery against promises) was 'Good'.  However the ‘Helpfulness of Staff’ was rated as ‘Excellent’. 

· 96% though our general communication was either 'Good' or ‘Excellent’

Recommendations 

· Take the satisfaction survey results to the core team meeting for discussion and recommendations 

· Relevant members of staff to increase understanding of LAA, BSF, Health & Physical Activity, Data Management and Volunteering with partners.   

· Review the value placed on SASSOT grant opportunities and the feasibility of them to being continued

· Revisit the distribution list of the promotional leaflet and increase the profile of its availability 

· Increase the awareness of CSP led events 

· Gain feedback from partners on the format / content of the annual report to inform the production of the 2010/11 report

· Increase the awareness of SASSOT grant opportunities through existing communication tools in particular website, e-news, forums, press
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